Purpose -The purpose of this paper is to investigate the adoption and evolution of corporate social responsibility (CSR) in Thailand and to scrutinize the mechanisms that drove the direction of CSR activities to their current forms.
Introduction
Although the concept of corporate social responsibility (CSR) is not new, it was not until recently that CSR became an important concept in many organisations. The concept has been promoted to wider audiences by governments and international organisations such as Hong Kong Special Administration Region, International Finance Corporation (IFC), United Nations Development Programme (UNDP), CSR Europe, and World Business Council for Sustainable Development (WBCSD). Key players that helped introduce the concept in emerging countries were multinational enterprises (MNEs), whose missions include being good corporate citizens in host countries (Jamali and Mirshak, 2007; Perrini, 2006) . MNEs relate local CSR activities to corporate CSR policies in home countries (Husted and Allen, 2006) . Empirical studies on CSR activities suggest that different patterns and factors influence appropriate CSR activities in each country, both developed and less developed. Factors influenced by CSR activities and communications include national business systems, levels of economic development, economic freedoms, and levels of corruption (Chapple and Moon, 2005; Baughn et al., 2007) . Matten and Moon (2008) 
